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Abstract: The agricultural sector plays a vital role in the global economy,
with effective marketing strategies being key to the success of agricultural
products. This scientific paper explores the various communication
strategies employed in the marketing of agricultural products, focusing on
how they influence consumer behavior, enhance brand visibility, and

Iincrease market reach.

 Introduction

By analyzing traditional
communication methods alongside
modern digital tools, such as social media
platforms, websites, and online
advertising, the study highlights best
practices for engaging target audiences.
Additionally, the role of transparency,
sustainability, and consumer education in
agricultural marketing will be examined.

The paper aims to provide a

comprehensive overview of  the
challenges and opportunities that
agricultural  businesses face when

communicating their products to a
diverse and evolving market. Key insights
into consumer preferences, media usage,
and the impact of digital transformation
on the agriculture industry will contribute
to the development of more effective and
sustainable marketing strategies.

* Material and method

This study utilizes a mixed-
methods approach combining literature
review, survey data, and case study
analysis to examine communication
strategies in agricultural marketing.
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* Results and discussions
The  results
consumers respond positively to honest,
educational, and visually engaging content.
However, agricultural businesses must address
digital literacy gaps and invest in accessible

demonstrate that

technologies to fully leverage these
opportunities.

Ultimately, integrating communication
strategies that reflect authenticity,
environmental responsibility, and audience
engagement will be essential for the future of
agricultural marketing in an increasingly

competitive and conscious global marketplace.

* Conclusions

This study underscores the importance
of tailored communication strategies in the
marketing of agricultural products.
Both traditional and digital methods play
valuable roles, but modern digital tools ofter
significant advantages in reach, engagement,
and brand-building—especially when aligned
with consumer values such as transparency
and sustainability.
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